BTEC Extended Certificate in Business Studies
Curriculum Road Mag

Links to literacy
dévelop literacy through reading and writing and through exposure to a wide variety of case studies. We

encourage discussion of case studies and ideas through the use of versatile vocabulary.In this course, students
learn key vocabulary in business studies and expected to use them in their coursework as well as in exam.

SPRING - 2
Unit Name: Unit 1 —Exploring Business ( coursework)
Students will examine business markets and explore how
market structure and influences on supply and demand
affect the pricing and output decisions for agiven business
as well as assess how a given business has responded to
changes in the market.

Unit Name: Unit 2 —Developing a Marketing Campaign (
exam unit, externally assessed)

Students will evaluate evidence to make informed
Jjudgements about how marketing campaign should be
planned, developed and adapted in light of changing
circumstances.

AUTUMN -2
Unit Name: Unit 1 —Exploring Business ( coursework-

Internally assessed)

Students will investigate how businesses are organised by
looking at organisation structures, aims and objectives of two
contrasting businesses.

Unit Name: Unit 2 —Developing a Marketing Campaign (
exam unit, externally assessed)

Students will analyse marketing information and data,

demonstrating the ability to interpret the potential impact and
influence on marketing campaign 2
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Subject Intent statement

numeracy, literacy and oracy through the business curriculum and continue to guide them to develop a sense of

the best, Achieve outstandingly and to Nurture their talents (LEARN).
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SPRING — 1

Unit Name: Unit 1 —Exploring Business ( coursework- Internally assessed)

Students will examine the environment in which business operate. They will

evaluate the extent to which business environment affects a given business,

using a variety of situational analysis techniques.

Unit Name: Unit 2 —Developing a Marketing Campaign ( exam unit, externally

assessed)

Students will use given market research data and other information to make

recommendations about the type of marketing campaign that a business should
ndertake.

AUTUMN -1
i Unit Name: Unit 1 -Exploring Business (

coursework- Internally assessed)

This unit is introductory unit, learners will explore
the features of different businesses and analyse
what makes them successful. Students will also
assess the relationship and communication with
stakeholders of two contrasting businesses using
independent research.

Unit Name: Unit 2 -Developing a Marketing
Campaign ( exam unit, externally assessed)
Students will gain an understanding of how a
marketing campaign is developed. They will
explore different stages of the process that a
business goes through when developing its
campaign.

l 3 Links to Numeracy

In Business studies, we have finance related topics where students are required to use their
maths skills and explore how maths is used in finance .

We want all our students to continue to develop a deep passion and enthusiasm for Business and continue to acquire
deep knowledge of the subject and reach maximum academic potential. We would also like our students to develop

direction for their future life. Above all, we want them to become confident Leaders, Excel in themselves, Aspire to be

MMER 1:
Unit Name: Unit 1 —Exploring Business ( coursework-

Internally assessed)

Students will investigate the role and contribution of
innovation and enterprise has been for a given business.
They will explore how innovation and enterprise
contribute to the success of a business then analyse how
successful the use of innovation and enterprise has been
for a given business.

Unit Name: Unit 2 —Developing a Marketing Campaign (
exam unit, externally assessed)

Students will be able to develop a marketing campaign
with appropriate justification, synthesising ideas and
cvidence from several sources to support arguments.
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SUMMER - 2
Unit Name: Unit 1 —Exploring Business (

coursework- Internally assessed)

Students will justify the use of innovation and
enterprise for a business in relation to its changing
market and environment.

Unit Name: Unit 2 —-Developing a Marketing

Campaign ( exam unit, externally assessed)
Students will be given past exam paper to practise
of develop a marketing campaign for a given
business to practise for their actual exam report
writing.




BTEC Extended Certificate in Business Studies
Curriculum Road Mar

a Links to literacy
" We develop literacy through reading and writing and through exposure to a wide variety of case studies in
each unit. We encourage discussion case studies and ideas through the use of versatile vocabulary.

Year 13

AUTUMN -2

Unit Name: Unit 3- Personal and Business Finance ( exam- externally
assessed

Students will apply knowledge and understanding of financial
issues and accounting processes to real-life business and

SPRING -2

Unit Name: Unit 8 — Recruitment and Selection( coursework- internally
assessed
Students will examine how effective recruitment and selection

SUMMER - 2
Unit Name: Unit 8 — Recruitment and Selection

(coursework- internally assessed)
Students will reflect on the recruitment and selection

personal scenarios and exam practise. contribute to business success. They will also explain how and

why a business adheres to recruitment processes which are
ethical and comply with current employment law. They will
then evaluate the recruitment processes used and how they of the process and how your skills development will

contribute to the success of the selected business. contribute to their future success at last, students will
2 evaluate how well the recruitment and selection process
complied with best practice drawing reasoned conclusions
4 as how it will support their future career.

/// \ 6

\
|
|
|
I
|
|
1

process and your individual performance. They need to
complete SWOT analysis for the performance in the
interviewing activities, They need to analyse the results

Subject Intent statement
We want all our students to continue to develop a deep passion and enthusiasm for Business and continue to acquire

deep knowledge of the subject and reach maximum academic potential. We would also like our students to develop
numeracy, literacy and oracy through the business curriculum and continue to guide them to develop a sense of
direction for their future life. Above all, we want them to become confident Leaders, Excel in themselves, Aspire to be
the best, Achieve outstandingly and to Nurture their talents (LEARN).

M

Unit Name: Unit 3- Personal and Business Finance ( exam- externally assessed

Students will analyse business and personal financial information and data,
demonstrating the ability to interpret the potential impact and outcome in
context and Students will evaluate how financial information and data can be
used, and interrelate, to justify conclusions related to business and personal
finance and start practising their exam and exam practise.

AUTUMN -1

Unit Name: Unit 3- Personal and Business
Finance ( exam- externally assessed

Students will demonstrate knowledge
and understanding of business and
personal finance principles, concepts, key
terms, functions and theories and exam
practise.

SUMMER - 1

Unit Name: Unit 8 — Recruitment and Selection(
coursework- internally assessed

Students will undertake a recruitment activity
to demonstrate the processes leading to a
successful job offer. There also be a role play
where student are expected to act as a
interviewer and interviewee for a chosen job
role. They then evaluate how well the
documents prepared and participation in the
interview activities supported the process for
a job offer.

l 3 Links to Numeracy
In Business studies, we have finance related topics where students are required to use their

maths skills and explore how maths is used in finance .
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